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Viethod

ology

Lake Research Partners designed and administered this survey which
was conducted by phone using professional interviewers. The survey
reached 800 voters in the 2006 midterm elections nationwide. The
survey was conducted November 9-15, 2006.

The total of 800 registered voters included an oversample of 400
"persuadable voters", 200 "mostly Democratic" voters, and 200 "mostly
Republican voters". We then down-weighted the samples together to
more accurately reflect the likely voter population for a final weighted
sample size of 600 respondents.

Telephone numbers for the survey were drawn using random digit dial
(RDD). In addition to the weighting described above, the data were
weighted slightly by gender and race in order to ensure that it
accurately reflects the demographic configuration of the population.
The margin of error for the survey is around +/- 4.0 percentage points.
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Questions Diving This Research

» How do we talk about values?
» Can progressives ever really win the “values” debate?

» How do we win persuadable voters as well as engage the
base?

» How do we build on our victories?

» Can “big ideas” help bridge the communication gap?
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KEY

v

SINBIINERS

We now know why “persuadable” voters are persuadable. On the ideological
spectrum, they more closely align with Republican voters. On the policy spectrum, they
more closely align with Democratic voters. If we can make the “ideological’” seem policy-
oriented instead, we can move persuadable voters to our side of the debate.

In this environment, it is better to be a progressive candidate than a liberal
candidate, but overall, it is better to be seen as moderate.

Freedom is a key value. Progressives have yet to tap into it the way we need to. We
need to create energy around this value if we want to compete with conservatives
because it is the top value we tested. If we tap into freedom the way we need to, we can
wedge a good share of weaker conservative, Republican, and persuadable voters to our
side of the debate.

Our values are strong. Indeed, our framework is more than competitive, but we need
to include freedom as a component. Voters believe government should ensure security,
fairness, and opportunity so all Americans can get ahead. These values interact together
to be more powerful than they are individually.
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KEY

v

SINBIINERS

Opportunity has weakened as a core value and freedom and security are now
much stronger. “Common good” works well as a framework plank, but as a message in
the context of equal opportunity, it does not capture voters.

Our messages tested well, but our message frames, with less rhetoric, tested better.
This is a warning: Our ideal language on freedom, security, opportunity, and the
common good needs to be filled in.

The war in Iraqg, health care, and jobs and the economy dominate the issue agenda.

Voters want a small government, one that has a limited area of involvement. However,
they also think government should make health care more affordable, level the playing
field, and protect our privacy. They want government to act as an enforcer of basic
rules, fix problems, and be a watchdog.
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Strategic Summnany:

Iihe ldentification Challenge

v

v

Voters believe conservatives, rather than progressive or liberals, would do a better job on their issue
priority.
v' By 36% to 29% they prefer the conservative over the liberal. Among persuadable voters the
advantage for the conservative is 36% to 23%.

v By 37% to 29% all voters prefer the conservative over the progressive, but among persuadable
voters that advantage is only 30% to 26%. In this case, a 13% deficit with liberals is reduced
to only 4% when we mention progressives.

When the generic is moved into the political realm, both progressive candidates and conservative
candidates do better, but this is because partisans remain loyal. Persuadable voters are less
ideological and lean toward the “moderate candidate”.

v A progressive candidate receives a therm rating of 57.1, the conservative earns a 56.9, and the
moderate is rated at 55.0.

v" Among persuadable voters, the progressive candidate earns a therm of 56.5, the conservative is
rated at 53.9, and they rate moderates at 55.3. The liberal earns a therm of only 44.0 among
persuadable voters.

In sum, neither liberal nor progressive are particularly strong terms in this environment. This
is less important overall since persuadable voters are less ideological, but we want to avoid
losing support because our policies are “liberal.” Progressive is stronger than liberal because
it has a broader reach among persuadable voters.
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Strategic Summnany:

Tlapping nte the Values; Erame

v" Voters make careful distinctions on values. Freedom is the top value we tested. It is stronger than justice,
fairness, and opportunity. Progressives have yet to tap into freedom in the right way, and the longer we fail
to do this, the more ground we lose to conservatives in this debate.

v 79% of voters rate “freedom” a 10, on a ten-point scale where 10 signifies extremely important for our
country.

v' Equal justice and justice also perform well (74% and 73%, respectively). Persuadable voters actually
prefer simply “justice” to “equal justice.” Voters distinguish equal justice from fairness —fairness is in the
second tier (61% rate it a ten).

v' Opportunity has lost importance in the last year and was the weakest value we tested overall (47% rate
it a 10). Opportunity is still important, especially among our base, but right now freedom is the frame
we need to work on.

v' Security and safety test similarly, but our later messages highlight security and they test well (57% and
56%).

v The economic framework should tap into promoting economic security over economic opportunity
(57% to 29%). Economic freedom outperforms economic fairness (50% to 35%). Importantly, the
traditional conservative framework of freedom and security is stronger than our recent framework of
fairness and opportunity.

In sum, we need to compete for “freedom” oriented voters and cannot afford to cede that frame to
conservatives. Equal justice is important, but when we debate the economic priorities of this country
we need to promote economic security rather than economic fairness or economic opportunity. To
the extent that we can tap into the freedom frame, we have the potential to wedge the conservative
’ L moderate base and pull voters into an economic framework that promotes freedom and security
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Strategic Summniary:

Goed gevernment stays smallland enierees basic TTJIe

v' Voters hold competing views of government, but they see no contradiction. On the one hand they want their
government to be small and only engaged in limited areas. On the other hand, their government should
make health care more affordable, protect their privacy, level the playing field, and enforce the rules.
Conservatives only get part of this right (small government), we need to exploit that in our messaging. Voters
want government to fix what's broken, like health care and immigration, and set the rules.

v' 59% of voters say the government should absolutely be involved in making health care more affordable, 52% say
it should absolutely be involved in protecting our privacy, and 46% say it should ensure equal opportunity.

v' Privacy is an important concept, one that Republicans are keenly tuned into. We can flip this concept and should
find ways to do so. Small government means staying out of our personal private lives.

v' Voters want government to act as an enforcer of rules when it comes to the economy. They do not
want the government to stay out of transactions (55% enforce, 33% stay out). An enforcer is stronger than
a referee (46% referee, 37% stays out).
v' Leveling the playing field is critical language.

v" However, voters value FREE competition over FAIR competition (46% to 37%) and they slightly prefer a
government that stays out of the way rather than stops unfair competition. We need to be cautious in our
rhetoric. Voters want minimum rules enforced.

v" In terms of wages, health insurance and retirement, “basic protections” works better than “basic rules and
minimums.” Our frame would be even stronger if it incorporated security.

In sum, voters hold competing views of government and are completely comfortable with this. They
want a small government, that also works to make health care more affordable and protects their
privacy. If we can flip the privacy plank we can help peel away soft moderate voters from voting with
Lc nservatives. Voters also want their government to enforce rules and provide basic minimums on
omic irﬁeractions.
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Strategic Summnary:
OUF MEessage frames ane stronger thamn eurr Message rﬁbt fic

v' Voters want a government that promotes freedom, opportunity, and security for all. They are less enthusiastic
about working to overcome the concept that there are two Americas.

v' 91% of voters agree that government should promote freedom, opportunity, and security for all. It is the
strongest frame we tested.

v' They also believe our government should stand up for people and not the powerful (88% agree) and that it
should promote the common good (87%).

v" They want their communities to come together and do not want to hear that there are two Americas (only 61%
agree). When we describe two Americas, one America has to be “working America” and the other is corporate
America. It should not pit one version of America against the other since people want to be brought together, as
we learned in the common good frame.

v' The American Dream tests weaker as a stand-alone concept than conventional wisdom dictates. However,
when we include the American Dream in a message as part of a more specific set of goals — freedom,
opportunity, security — it tests well.

v' Our messages tested well, but were weaker than our message frames.
v" Our description of the common good is different than what respondents were thinking (37% rated it a 10.)
v' However, our freedom, opportunity, and security message tested the strongest (48% rated it a 10).

“Government should offer freedom, opportunity, and security to all. That means guaranteeing everyone’s
constitutional rights. It means all Americans having equal access to the American Dream. Security is
essential to the American Dream, economic security as well as physical safety. “

v" Importantly, the American Dream was referenced in this message, and it therefore has rhetoric strength even as
the concept itself is less strong.

In sum, our frames are strong, but our rhetoric does not capture the intensity that voters were thinking when
they heard our planks without messaging. We need to exploit our advantages on ensuring security,
* Lg;k@rtunity, and freedom for all Americans.
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ldentinying Persuaadanier\Voters

Abouia thirdieirall Veters ane persuadanle; splitting
tHelrticket or eniy/ Voling fer ene pary:alitie mere:
an the ether paity.  hesevoelers determine: the
WIRRERINICIOSE elEectienS:
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A third efi veters fallfinte the persuadable Votel calegorny, el
ey dernet vote' selely for ene: party. Overall a third vVoleJnesi

fier Demecrats and three 1n ten vete mestly fier Republicans:

In general, would you say that you (ROTATE): mostly vote for Democrats, vote for Democrats a little more
often than for Republicans, split your votes evenly between the parties, vote for Republicans a little more
often than for Democrats, or mostly vote for Republicans?

34%

Persuadable Voters: 36%

20%

9%

7%

Mostly for
Democrats
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A little more Split votes A little more

for evenly for
Democrats between Republicans
than parties/don't than
Republicans know Democrats
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Mostly for
Republicans



iy

Independents, moederates; and Weak partiSansare: e most kel yaeEss)ii
thelr ballet andfallwithin: the ranks; ol persuadanle VelersH
constituency Isicomprised mostly of these with: mederate leaniigs, el

taey tend te e slightly elder and have weaker religioeus affiliations:

Total 36%
Independent men 82%
Independents 74%
Independents 50 and older 73%
Independent women 66%
Moderate men 49%
Weak Republicans 46%
No religious affiliation 45%
Moderate women 44%
Secular voters 44%
Men 50 and older 43%
Married women 42%
* Lake : -
\/ Research Unmarried men 42%
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REpUblican Voters are predominately men; conservativégﬂa,

ieligieus voters.
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Total 29%
Conservatives 48%
Born-again Christians 43%
Men in the Midwest 42%
College educated men 40%
White men 39%
Protestants 39%
Rural voters 38%
Men under 50 38%
Married men 38%
30-39 year old voters 36%
Men in the West 36%
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[Demogcratic Votess are prmanly Woemen, especially, youfﬁéh

college graduates, liberals, singles; and Iess religious voters;

Total 34%
Liberal/Progressive women 66%
Liberals 65%
Progressives 57%
African Americans 55%
Unmarried women 46%
Women in the West 43%
Infrequent churchgoers 42%
College-educated women 42%
High school education or less 42%
Women in the Northeast 42%
Moderate women 41%
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When voters ane asked toidentiiy/ themselVes; as) progressIveICofjseiEs
16 CONSENValve; more say. they tend teward nmederate: The'-llﬂéth |
IS more: polarizing — when we: ask them! to) identify asiconservative ujs

liberals, consenvatism dominates.

Thinking about your general approach to issues, do you consider yourself very liberal, somewhat liberal,
moderate, somewhat conservative or very conservative?* Thinking about your general approach to issues,
do you consider yourself very progressive, somewhat progressive, moderate, somewhat conservative or
very conservative?*

60% 60%
47%
40% 40% 35% 37%
26%
23% 23%
20% 20%
0
8% N ﬁ -
8%
O% T T T O% T T T
Liberal Moderate Conservative Unsure Progressive Moderate Conservative Unsure
QLake
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Tihelikeral lanellis polanzing amenel persuadanie Votersias W||

are more likely/ tersay they are: moderate thamn cConsenativesn
the progressive option, Whereas they leani towardl censervative™a
tnan moderate wWien ofiered the alternative ofi lilberal.

Thinking about your general approach to issues, do you consider yourself very liberal, somewhat liberal,
moderate, somewhat conservative or very conservative?* Thinking about your general approach to issues,
do you consider yourself very progressive, somewhat progressive, moderate, somewhat conservative or

very conservative?*
Among Persuadable Voters Only:

60% 60%
41% 42%
40% 3I5% 40%
349%
19% 0
20% 20% 18%
0
o 4% 14% o7
O% T O% T T
Liberal Moderate Conservative Unsure Progressive Moderate Conservative Unsure
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A progressive candidate and a consenvatve candidaiesd
because DemocraticiandlRepublican voters stay ioyal ang e

more ideological....

Please rate how favorable or unfavorable your impression of each is by using a scale from 0 to 100.

Mean:
A progressive candidate* m 32% 57.1
A conservative candidate _ 25% 56.9
A moderate candidate _ 38% 55.0
A liberal candidate* _ 29% 44.9
A right-wing candidate 6% 24% 41.9
A left-wing candidate _ ! 23% 34.7

’ lLake H 100 80-99 51-79 50 26-49 W0-25
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Partners 17 *Split sampled question



... BUt persuadanle voters ane less ideolegically ngid andiin fact may nexies
policy:and resulis ernented. Notahly, even amonel DemocraticiVeieyrs;

Wing candidate s unpopular. Persuadable voeiers like neiherleft-wing novs
AghE=WInG), BUL ane mere positive teward a nghi-wing candidate.

Please rate how favorable or unfavorable your impression of each is by using a scale from 0 to 100.

Percent rating 80-100

A progressive candidate*
A conservative candidate =1

A moderate candidate

A liberal candidate*

Republican voters are more
249, — loyal to their extremes than

«— Democrats are to theirs.

A right-wing candidate

A left-wing candidate

B Democrats
’ Lake W Persuadable Voters

Research B Republicans
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Altheugih a censernvative candidate: tests hest among Ve
everalll, a pregressive candidate Works betier tiam a liberal sEel
nas lessireachianadlless Intensity.

Progressive works better than conservative among:

Percent who rated 80-100 Progressive | Conservative Liberal
College graduates 33% 28% 17%
Unmarried voters 35% 30% 22%
Catholics 32% 28% 22%
Women in large metro areas 27% 16% 19%
Women in small/medium metro areas 39% 25% 16%
’ Lalﬁe
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heldentiiication Conundrim

VIG@Erates; are prefenead anel consenvatves are trusted moye
tanlinverals or pProgressives onlIssue prerties. However,
MOVIRG TeRvard; progressive: Has strengiunrameng target

PErsuadanlevoiers and Iess haggace than - linerail.:
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Compared to liverals or pregressives, Veters lhelieve conservatives
petter jel handling/ thelr issue prierity. Only a guarter of persuada: '

trUST Progressives, more than censenvatives te work ontheir top prioritys
[erm “progressive” does betier than dees; liberal, ™ but

And who do you think would do a better job addressing that problem — [ROTATE] — conservatives or

liberals?* And who do you think would do a better job addressing that problem — [ROTATE] — conservatives
or progressives?* Net Lib/Prog

Liberals Conservatives
2004 36% -7

Progressives | Conservatives

I < ¢

Total Voters

Liberals | Conservatives
230 [ ;5 13
Persuadable B
Voters Progressives Conservatives
o B 4
Lales B Conservatives [OProgressives M Liberals

sl
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...... RepuUblicans are mere polanzed When We meRioen

pProgressives. Democratic Velers also lese seme sieam WAEHRE
USE the! term “pregressive.”

And who do you think would do a better job addressing that problem — [ROTATE] — conservatives or
liberals?* And who do you think would do a better job addressing that problem — [ROTATE] — conservatives

or progressives?* Liberals Conservatives Net Lib/Prog
519% 17% +34

Democrats

Progressives Conservatives

49% B 0% +40

Liberals | Conservatives
100 [ 5o 49
Progressives | Conservatives

B Conservatives
| 8% 67% 59
O Progressives

W Liberals

Republicans

“Liberal” may be code for Democrats and “progressive” less intensely
’ Lake supported. On the other hand, “progressive” has more reach among
\/ Research persuadable voters and is their term of choice. Remember, also, that this

Partners issue references their “top priority.”
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Tihe progressive or liberal Is preferied mest by DemoeeEt

WOmen, Younger, and single voters.

% Progressive/Liberal Net
Progressive/Liberal

Weak Democrats 52% +38
Democrats under 50 54% +34
Kerry voters 48% +31
Democrats 48% +29
Women in the West 45% +28
Independent Women 34% +16
West region 37% +12
African Americans 44% +11
Singles 41% +10
Moderates 31% +7
No religious affiliation 39% +6
Women in large metro areas 34% +6
Voters under 30 37% +2
* |.ake | Women under 50 35% +2
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he Context

IIe pest-election ENVIGRIMERL IS GRE
INNWRICH VOLErS place Imporiance 65
e warinlrag;, the' econemy. and [elhs
and nealin care and prescrpiien aditigs.
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\/GLers prontize the war iniliag), the' economy andieias; ane
nealth care. This agendal s similar te Wihat Wwe saw

Immediately fiellowing the election and relevant te' the
Criteron Velers Used 1o decide thelr vote onElection Day:

| am going to read you a list of concerns that some people have. Please tell me which one of these you
personally think is most important to do something about:

The war in Iraq 20%

The economy and jobs
Health care and prescription drugs
Education and college affordability

Social Security and retirement

Terrorism and homeland security Moral values, taxes,

/ and immigration —

7% areas where

6% //' Republicans have a
/ historical edge—were

5%

less important this year

Moral values
Taxes

Immigration
and had less value as

Crime and drugs wedge issues.

The budget deficit
The environment

’ Lake Don't know
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[Demogcrats and persuadanle veters dive the the WarinliraaEes
theirtoprissue. Republicans have: a distinct ageness théM,g
prioritize tenrorism: and hemeland security:and moral valués

Moere: than| other Voters.

The war in Iraq

11%

The economy and jobs

14%

10%
Health care and prescription drugs

9%
10%
9%

|
Education and college affordability S
10%
I

Social Security and retirement %

, .
Terrorism and homeland security I
0
Moral values E T e @
%
Taxes B 0 B Democrats
0

. B Persuadable Voters

Lallee Immigration % B Republicans
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\/ Partners 26



» A war constituency is: older women (25% most important
Issue), college-educated women (28%), Democrats (30%), and
liberal and progressive women (45%).

» A jobs and economy constituency is: younger women (20%),
younger blue-collar voters (21%), Democratic men (20%), and
African Americans (20%).

» A health care and prescriptions drugs constituency is
broader, but the base is Democratic women (17%) and liberals
(18%).
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\/alUues hat VWork

Ereedemiisitnehoetvalte, Wil

iecently lost seme of IS appea

Vallles, Pregressives needite) tia
liFAMEWoi:

e OpPpPeKtRIt has
. hercompeleron

0 IALE thE: freedoem
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Energy areund it fiemrour side ofi the debate. Equalljustice IS;alse Important rmy
VOLers and there ISia clear distinction betweeniit and fiaimess and equality.

I'd like you to tell me how important that value is for our country on a scale of O to 10, where O is not at all
important and 10 is extremely important. You can use any number in between.

The mean rating Mean:
for freedom does S

not drop below ./F>dor.n T —— 03% 9.5

9.1 among any i
demographic i

group. Its reach Equal Justice 74% 91% 9.3

is broad and _ i
deep. Justice 92% 9.3
Liberty 88% 9.3
Personal Responsibility 89% 9.2
Individual Responsibility 88% 9.1
Equality 83% 8.9

Fairness ” 84% _
* Lake e

Research 10 3.9
Partners 29 All questions in this battery were split sampled.




they remain code-language since: Republican and conservative voters prioritize-theigiy

I'd like you to tell me how important that value is for our country on a scale of O to 10, where O is not at all

important and 10 is extremely important. You can use any number in between. Mean:
Equal Opportunity | s B8
Morality I s 88
Security T s B9
Safety _ 81% 8.7
Faith _ 72% 8.1
Opportunity __ 76% 85

10 8-9

* Lake
Research
Partners 30 All questions in this battery were split sampled.



Equalijustice Is driven by the Democratic base, but even RepublicansrespondiENoN
Persuadable voeters prefer simply “justice.” Personall responsibility Is neiyusise.:
consenvative value, and Democratsirateithighly as well. Ereedom 1S strongest*

Republicans and persuadakle voters, but it is still the secendistrongest value fOr
[DEemoecrats;

I'd like you to tell me how important that value is for our country on a scale of O to 10, where O is not at all
important and 10 is extremely important. You can use any number in between.

Percent rating ‘10’

Freedom

Equal Justice

) Ol'
Justice Lok
0
. 69%
Liberty . 72%
0

Personal responsibility is
709 «—"ot just a conservative
value. It has strength
2% among Democrats as well

Personal Responsibility

Individual Responsibility

* Lake
\/ Research B Republicans Persuadable Voters E Democrats
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\Woemen put moere intensity behind egual justice anae justlce tr)zif)
dormen. OlderVvelers give mere Intensity. tereguaill *'uce,
and liberty than yeunger voeters. \White velers put more vé‘l’ue Of]
filcedon whlle minenty. veters place moere valtes on equal JustsEy

I'd like you to tell me how important that value is for our country on a scale of O to 10, where O is not at all
important and 10 is extremely important. You can use any number in between.

Percent rating ‘10’

Freedom Equal Justice | Liberty
Justice

Men 78% 0% 69% 71%
Women 79% Q?@ Qmﬁ 68%
Under 50 78% 69% 67% 63%
50 and older 80% ( 76%? ( 76%? ( 73%?
White voters | (83%) | 71% 2% | 70%
Minority voters 66% @3@ 4% 65%
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Althoughrbotil security: and safety’ are onla lower e oiailk
IS Important to' nete that Security IS slightly betterianguage

Safety amoeng persuadanie Veters.

I'd like you to tell me how important that value is for our country on a scale of O to 10, where O is not at all
important and 10 is extremely important. You can use any number in between.

Percent rating ‘10’

Security @

60%

Women also rate security
slightly higher than safety
57% (59% to 57%).

Safety @

60%

| B Republicans Persuadable Voters B Democrats |

* Lake
Research
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[EConemic Secunty/IS;a powerdiul frame, more: poweriul than econemic eppoiUIiyAs;
economic freeden. Hoewever, the fiame: that consenvatives, eperate from#}é rity el

VOLESS.

freedom = is more powerfulithaniour competing traditionallframework of opportul
falmness. e compete, we must gain iniluence by including fitkedom in our dialoguERMiss

1ty el

Which is more important to you personally—[ROTATE] _economic OPPORTUNITY or _economic
SECURITY?* Which is more important to you personally—[ROTATE] _economic FAIRNESS or _economic

FREEDOM?*

Economic

. 41%
security M=

Economic
opportunity

Economic
freedom

29%

Economic
fairness

’ Lake
Research
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S57%

Single voters are the only
constituency to choose
opportunity over security.

The opportunity constituency is
mostly a male constituency, but
even men still prefer security in
this environment.

50%

35%

Only African Americans (+13),
Democrats (+6), and progressives
(+3) prefer fairness over freedom.

*Split sampled question.



[ECOnomIC faifmess hias seme: strength amoeng Democratic VOIers
growth Is limited elsewnere. Persuadable veters believere

Security is the most iImpoertant to them personally. Economic. »
epPpoeruRI/ IS Iess pewerluliin reaching persuadanie voters.

Which is more important to you personally—[ROTATE] _economic OPPORTUNITY or _economic
SECURITY?* Which is more important to you personally—[ROTATE] _economic FAIRNESS or _economic

FREEDOM?*

Economic 56%
59%

security 56%

Economic
opportunity

Economic

freedom 70%

Economic

0
fairness 34% W Democrats

B Persuadable Voters

Lake .
* Research B Republicans
\/Partners 35 *Split sampled question.




Conceptualizing Good Govermment

\/eiers Wwant gevemmenitorae small and mnvelvedin
ey aiew areas:.. .. put they alse Wwant gevernmeni 1o
make health canermore aiiordanie; prelect aur
BrVACY, and eniorce vasic ilesrandminimums:
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\/oters helieve gevermment eugit tormake health care more: aliondalsl ey ereuEEae il
privacy, and promote individualirespoensikility. Thereis alse a consti el
WElIEVES govemment ought to fight peverty andl ensure egualifepportunity,
second| tier of priorities for: the gevernment includes economic security and.col|EHE
aifierdalility.

Here are some things people think government ought to be involved in. For each one, please tell me what you think using a scale from zero to ten. Ten
means you think the government should absolutely be involved and zero means you think the government should not be involved at all. You can use

any number in between. Percent rating ‘8-10’ Mean:
Making health care affordable 73% 8.3
Protecting our prvacy 79 83
Promoting individual responsibility | 69% 8.1

Ensuring equal opportunty 67% 8.1

S ey | 65% &0

Protecting security by making sure that if __ 0
you work hard you have economic security 44% | 65% 7.9

Making college more affordable | 64% 7.8

Protecting basic freedoms by keeplng | 60% 7 4
government out of our personal lives H10

Creating a level playing field so everyone m | 60% 08-9 7.6
has equal opportunity to get ahead
Ensuring equal opportunity is most intense among minority voters (65% '10’), Democrats (57%)),

unmarried voters (55%), and voters 65 and older (54%). Fighting poverty is most intense among
minority voters (60%), Democrats (57%), and voters with a high school education or less (55%).




lhe American Dream, as a place o govemment invelvement, IS arweakersiaaiy

expectediconcept. While'the compoenents ofi the dreami test well — collegemscel iNEEIEY
privacy, eppertunity’ — it may be/more elusive as a package. The good newsJs gl
voters doinot think letting the free market reign is necessarily: a governmental pricjgig
Asia policy alene, ItIs weak. Ithas more strength in a values fiamework.

Here are some things people think government ought to be involved in. For each one, please tell me what you think using a
scale from zero to ten. Ten means you think the government should absolutely be involved and zero means you think the
government should not be involved at all. You can use any number in between.

Percent rating ‘8-10’ Mean:

Promoting policies that make it easier o
for the middle class to get ahead* 60% 7.8

Promoting policies that make it easier _ 0
for working people to get ahead* 39% 58% 7.8

Promoting community responsibility* 63% 7.7

Promoting mutual responsibility* 58% 7.7

Helping people achieve the _
American Dream S 2 7.0

T 10
Letting the free market work by staying . . /
out of the way of business transactions 50% / 089 | 7.0

Mutual responsibility is stronger among Democratic voters while community responsibility is

Lake stronger with persuadable and Republican voters. Remember, however, that “individual”
\/PResearch environment.
artners 38 *Split sampled question.

responsibility bests both of these planks. Voters are individually focused even in this



Repuklicans suppolt gevemment Invelvement In preie
privacy’— this Is an Impertant ISsue for Us telengage.

potentialias;a Wedge ISSUe: te helpr peel away: sefter Republlc

Here are some things people think government ought to be involved in. For each one, please tell me what you think using a scale from zero to ten. Ten
means you think the government should absolutely be involved and zero means you think the government should not be involved at all. You can use
any number in between.

Percent rating ‘10’

76%
Making health care affordable

Protecting our privacy

Promoting individual responsibility

Ensuring equal opportunity

58%

Fighting poverty

B Democrats

B Persuadable Voters

B Republicans

39



Woemen ane more adamant than men; that the government
mvolved I healin care afiferdalniity; |ndIV|duaI respons

VOLErsS fior government Involvement on Several ISSUes.

Here are some things people think government ought to be involved in. For each one, please tell me what you think using a scale from zero to ten. Ten
means you think the government should absolutely be involved and zero means you think the government should not be involved at all. You can use
any number in between.

Percent rating ‘10’

Making health | Protecting Promoting Ensuring Fighting
care more our privacy individual equal poverty
affordable responsibility | opportunity

Men - 92% 20% 44% 45% 42%
Women (65%) 53% (50%) 47% | (49%)
Under 50 55% 48% 41% 38% 40%
50 and older 58% (53%) (51%) (509 | (a7%)
White voters 22% O% 47% \_17/0 Ei/%
Minority voters | (71%) QSW) 49% Q65<@ (60%)

* Lake
Research

\/ Partners 40



Only: Republicans shiiit slightly regarding| the areas i wWhichi gevermment ISHVeIVEs)
TThese whoerheard examples off govermment invelvement first placeless ma% *
ome.SIoil

imiting areas in Which the gevernment Is invelved. [Democrats also bec
likely to think government ought tor have a limited| areal of involvement if they: hear
anea context first.

On scale of 0 to 10, where 0 is NOT AT ALL important and 10 is EXTREMELY important, how important is it
to you personally to limit the areas in which government is involved?

Among those asked BEFORE government involvement battery*:

Total | 15206

Democrats | 46%

Persuadable voters 1 46%

Republicans | 67%

Among those asked AFTER government involvement battery*: \

Total bzz_ 1 48%

| -9
Democrats 1 40%

Persuadable voters | 47%

’ Lake Republicans m_ | 58%

Research
Partners 41 *Split sampled question W10 B89




Tihe dynamics ofi keeping government small are interesting. Persuadable veters whoe heaid theyssieE
pattery first were mere likely to think gevermment eught te be kept small;, comparedio pe&a le voiers
who heard the battery last. However, Republicaniveters who heardithe battery first were moreviiElyae
feel that way compared tor Republicansiwhos heard the battery last. Democratic voters had simila
epiniens regardless off when they heard the Issue context.

On scale of 0 to 10, where 0 is NOT AT ALL important and 10 is EXTREMELY important, how important is it
to you personally that government be kept small?

Among those asked BEFORE government involvement battery*:

Total ST | 46%

Democrats 1 36%

Persuadable voters 1 38%

Republicans | 67%

Among those asked AFTER government involvement battery*: +8 \

Total TR 46%

Democrats | 38%

Persuadable voters 1 46%

’ Lake Republicans _m_ | 57%

Research m10 D89
Partners 42 *Split sampled question
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\/OLers Want tine geVvemment teract asan eniercerin Eﬁ ]
matters, LLeveling the playing fieldiier everny/one ISNmpao

“ERIerces” IS Stronger than a referee,” especially: among /e

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

Is as small as possible and “
stays out of economic 33% +22 ./‘\

A 55%

so that the playing field
tarts out level for everyone

Is as small as possible and
transactjons

Acts as a referee so that
the playing field starts out
level for everyone

+9

TR e

Only Republicans (+12), especially Republican
men (+20), rural men (+1), and those in the Mid-

Lake
3/ Research Darker colors indicate intensity. Atlantic region (+10) prefer the government

Partners el el GLEsTeT 43 staying out over being an enforcer.




A government that “enforees the rules” should e our agent o) change Demociants

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

Is as small as possible and
stays out of economic

Acts to enforce the rules
so that the playing field
tarts out level for everyone

Is as small as possible and
stays out of economic
transactions

Acts as areferee so that
the playing field starts out
level for everyone

B Democrats
B Persuadable Voters

Lake B Republicans
" Research
Partners *Split sampled question 44




Ereeden Winsiagain 6n ecenemic martiers, compared o falfness, theugh the &
comparisens;are close. \Voeters want the gevermment o value EREECO f]

than FAIR compettion. Surprsingly, they: alserwant the gevermnmment to stay Gut
Way/ rather; tham stop uniallr competition;, though again the gapiis smaller.

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

Values FAIR competition,
because when it comes to
the economy totally free |
often me 1

28% 37%

36% 46%

alues FREE competition,
because when it comes to
the economy things cannot
ays be fair.

competition -

Stays out of the way and
ets the free market work ”: 45%
Darker colors indicate intensity.

Stopping unfair practices loses to letting the market work except
’ Lake among 30-39 year olds (+12), college graduates (+3), Democrats

Research (+28), progressives (+16), African Americans (+29), separated and
\/ Partners divorced voters (+29), and Catholics (+13).

*Split sampled question



Eallr competition| Isienly strong amengl ol Demecraile

Pase; It IS;a Weaker: term: amongl ether Voters.

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

Values FAIR
competition, because @

economy totally free
- 30%
often means unfair

Values FREE
competition, because
when it comes to the
economy things cannot
always be fair.

38%

47%

52%

Lake B Republicans B Persuadable Voters B Democrats
* Research
Partners *Split sampled question 46




Surprsingly, persuadable Veters prefer |etting therire e eiikeinig
OVEr language: that says the government should step.in to.stes
UnRiair competition.

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

. . 53%
Steps in to stop unfair

competition e
22%

37% to 47%

Stays out of the way
and lets the free
market work.

47%

64%

! Lake B Republicans B Persuadable Voters B Democrats

Research
Partners *Split sampled question 47



Tlhe phrase “hasic prelections* Woerks hetier than “hasic rulesand
WhHeniit comesitorwages; nealthiinstrance and retirement. OUr frameW

alse l9e: strenger Ifwe Included “secunty inreur dialegue.

Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your
opinion. IF CHOICE: Is that strongly or not so strongly?*

Asks individuals to take “

responsibility for their own 31% +27
affairs, like their wages, health
insur [Lement.

sev%

Provides basic protectio
on wages, health insurance,
nd retirement

Asks individuals to take i
responsibility for their own “: 40%
affairs, like their wages, health

insurance otirement.

+5

AT

Darker colors indicate intensity.

\/Pal'tnefs *Split sampled question 48

minimums on wages, health
insurance, and retirement



Here are pairs of statements about the government and the economy. For each pair tell me which one is closest to your

opinion. IF CHOICE: Is that strongly or not so strongly?*

Asks individuals to take
responsibility for their own
affairs, like their wages, health
Insurance, and retirement.

Provides basic protections
on wages, health insurance, -
and retirement

Asks individuals to take
responsibility for their own
affairs, like their wages, health
Insurance, and retirement.

Provides basic rules and
minimums on wages, health
insurance, and retirement

* Lake
Research

\/Pﬂftﬂefs *Split sampled question

49

79%

m Democrats
B Persuadable Voters
W Republicans




Progressive:Viessaging

OUIr message: planks are stienger than eul: etonc.

\Werneed tergain control el freedem: and exploit eu

SIENQIS BN Equal aCCESss| 1e) SECUlY, GpPoIURILY,
20 the' cemmon geed.

Partners



[he strongest message thematic is that government should promoie, ireeu el
opportunity, and security for all Americans. Voters also believethie eeyeiiEn
should stand up for the people, not the poweriul. These thematics have

2

Strengti; acress target groups; Including persuadable and Republican, Vetet

Now | am going to read you some statements, and | want you to tell me if you agree or disagree with each
statement. Percent agree

Government should promote freedom,
opportunity, and security for all
Americans.

91%

We need government to stand up for the

people not the powerful. 88%

Our government should promote the

common good. 87%

Too often, hard working people play by the
rules but still cannot get ahead.

Darker colors indicate intensity.

Lake Promoting the “common good” is effective and works among Democratic
* Research and persuadable voters. However, the freedom, security, and opportunity

\/Partners framework is stronger and pulls in Republican voters.

N e



The “Twe Amerncas” fiame IS the weakest. Americans Wani there 1@} 19 GHE
America and relbel against messages that say: ethernwise. [iweNr: \

say there are twe Americas, and one America Is Werking America, ther ol jer
should prekakly he corporatiens and congliomerates.

Now | am going to read you some statements, and | want you to tell me if you agree or disagree with each
statement. Percent agree

| don’t have a problem with the government
helping the vulnerable; | have a problem with
the government helping the undeserving.

1%

We cannot just depend on the marketplace.
Government has a responsibility to make
sure the rules are fair and enforced.*

8%

Today there are two Americas. There is a
working America whose needs are forgotten
by the government and an America of
wealthy special interests whose every wish is
fulfilled by the government.*

61%

Darker colors indicate intensity.

LRI Sl sesled gussion —» Fairness generates little energy.

ners 52



Standing Ui for erdinan/ peopleris appealing| te; Democrats anaip:;
VOLers, but the corpoerate frame is stionger amoeng persuadable voters, ™

should e speciiic about Who the peweriul are.

Now | am going to read you some statements, and | want you to tell me if you agree or disagree with each
statement.
Percent agree

When it comes to the economy, the playing

field is uneven, with large corporations 75%
having too many advantages.*
When it comes to the economy, the playing
field is uneven, and the government needs 70%

to stand up for ordinary people again.*

/ Darker colors indicate intensity.

Democrats: 85% agree, 69% strongly
Persuadable voters: 71% agree, 50% strongly
Republicans: 52% agree, 28% strongly

53 *Split sampled question



Altheugh the American Dream and geiting ahead de neﬁ’ég

as themes of slogans, they: do test well within: broader mess

» Freedom/Opportunity/Security*: Government should offer freedom,
opportunity, and security to all. That means guaranteeing everyone’s
constitutional rights. It means all Americans having equal access to the
American Dream. Security is essential to the American Dream,
economic security as well as physical safety. (mean: 8.3; 48% ‘10")

» People vs. Powerful Americans who work hard and play by the rules
should be rewarded, but in recent years, the rules have favored big
corporations at the expense of millions of Americans. We need to fight
for the middle class against the forces of greed. We need government
to stand up for the people, not the powerful. (mean: 7.7; 46% ‘10’)

» Conservative*: We need to limit government and create space where
private institutions, individual responsibility, and religious faith can
flourish. That means less economic regulation and lower taxes, but it
also means a return to traditional moral values, support for families,
an ecting the sanctity of human life. (mean: 7.9; 39% ‘10’)

Ll Interestingly, the “American Dream” tests better when it
’ Is part of a message rather than the main component.
Research

\/Par tners *Split sampled question 54



Althoeugh cemmon goed tested well'as a slogan, Itrdiad W

well in the messaging,

» Common Good (benefit everyone)*: We are not going to fix our economy until the
people and their government agree to provide opportunity for everybody. We can do
better if we have a unified vision for the common good. It does not mean we all receive
the same material benefits or the same outcome. It means we work to achieve social and
economic conditions that benefit everyone and that the government makes sure the rules
are fair. (mean: 7.6; 37% ‘10’)

» Conservative (without sanctity)*: We need to limit government and create space where
private institutions, individual responsibility, and religious faith can flourish. That means
less economic regulation and lower taxes, but it also means a return to traditional moral
values and support for families. (mean: 7.6; 33% ‘10’)

> Equal Opportunity/Protect*: Government should offer freedom, opportunity, and
security to all. That means guaranteeing everyone’s fundamental rights. It means all
Americans having equal opportunity to work hard and get ahead, and it means not only
protecting us from criminals and terrorists, but also job security, healthcare security and
retirement security. (mean: 7.8; 33% ‘10")

» Common Good*: We need to commit ourselves to the common good. That means
government policies should benefit all individuals and balance self-interest with the needs
of the entire society. The common good approach would put an end to the kind of politics
that leaves people to rise and fall on their own. (mean: 7.5; 26% ‘10’)

’ Lake —» The conservative message with the sanctity of life
\/ Research language (previous slide) has strength with older

Partners *Split sampled question Democrats (mean: 7.6; 41% '10’), and bares watching.



Our message framewerk tests betier than our ndividual messal
Thisiis awanming. Our cone values work well, but ourF SHeRgESH:

MESsages have Vet torbe written. Overall, the strongest message
IGCUSES 0Nl GIfErngl freedoem, eppertunity, and secunty to all.

Now | am going to read you some statements about the economy and the proper role of government. For
each one please tell me how convincing each statement is using a ten point scale. Ten means it is
extremely convincing, zero means it is not convincing at all, and five is neutral. You can be anywhere in
between.

Percent rating ‘8-10° Mean:
Freedom/Opportunity/Security* 67% 8.3
People vs. Powerful 63% 7.7
Conservative (w/ sanctity)* 50% 7.9
o e e 56% 76
everyone)* i -
Conservative (w/out sanctity)* 46% 7.6
Equal Opportunity/Protect* 44% 7.8
Common Good* m 44% 7.5
* Lake
Research m10 8-9

\/Pﬂftﬂefs *Split sampled question 56



Persuadalle voters alse respond Stiongest 1o the: flicedon; SECUIgREIIE
OpPpPOrtURILy message. e messages Work betier amoengre e 2l
less well among persuadable veters. Interestingly, Republicans'giVERiiE:
Secunty/freedem frame a heost and make! it the stiongest message.

Now | am going to read you some statements about the economy and the proper role of government. For
each one please tell me how convincing each statement is using a ten point scale. Ten means it is
extremely convincing, zero means it is not convincing at all, and five is neutral. You can be anywhere in

between. Percent rating ‘10’
: . 57%
* 0
Freedom/Ogportunity/Security {238,
(o)
People vs. Powerful R 40% 63%
40% Minority voters are
Cgnservative (W/ sanctity ) 2% . most convinced by
48% People vs.
Common Good (benefit - 44% Powerful (67% '10’)
* 0 070 followed by Equal
SUS OIS, 2% Access/Security
_ . 27% (56%).
* 0/
onservative (w/out sanctity) i
. 39%
Equal Opportunity/Protect* A 5% " [mDemocrats
340 Persuadable Voters
Common Good* ’ m Republicans

* The security and freedom message tested here is stronger than the common
good message. Although the common good plank by itself tested well. We

\/Partners did not adequately capture voters’ reference to “common good.” *Split sampled question



PoIICY OVernview

Viany: prepesails have Bread SUpRoIt,
Including juvenierenanliiaien and
Realth insurance. OIers are moje

PolarZInG and still ethers are
CORIUSING IRl tAIS; Context.

Partners



Surprsingly, [uvenile renanilitation receives, the: strenge

1

suppert. The EairShare Healthr Care Plamnis a stifeng ‘

POIICY acless the hoand.

Here are some proposals legislators may make in your state. For each one please tell me if you would
strongly favor, somewhat favor, somewhat oppose, or strongly oppose that potential legislation. PROBE: Do
you strongly favor, somewhat favor, somewhat oppose, or strongly oppose that potential legislation?

Percent Favor: Net Favor:

A bill that would send young criminal offenders
to small community-based facilities that focus
on rehabilitation instead of to juvenile prisons,

except for the most serious offenses

24% 67% +50

A bill to require large, profitable corporations to
pay at least 8 percent of their payroll for their
employees’ health care costs

53% +36

A bill to prohibit pharmacists from refusing to fill
a doctor ordered prescriptions such as birth
control and other contraception.

48% +11

A bill that directs state pension funds to boycott
companies that do business in Sudan until that
government protects the people in Darfur

49% +32

’ Lake
\/ RCSCEI.I‘Ch Darker colors indicate intensity.

artners 59 All items in this battery were split sampled.



A policy allowing stem cell researcniwith controls IS strong, lou (,
le VOtel

Republicans lower its overallfrating and effectiveness. Persuadab
Republicans eppose the immigratien: bill prepoesal.

Here are some proposals legislators may make in your state. For each one please tell me if you would
strongly favor, somewhat favor, somewhat oppose, or strongly oppose that potential legislation. PROBE: Do
you strongly favor, somewhat favor, somewhat oppose, or strongly oppose that potential legislation?

Percent Favor: Net Favor:
A bill that would allow the use of state
funds to conduct stem cell research 19% 4% +24
with controls against abuse
A bill that adopts auto emission standards for
your state that are stricter than the federal 17% 42% +16
standards, as California has done
A bill that would keep police from asking the
Immigration status of any person who comes 35% =7/
to report a crime
’ Lake
RCSCEI.I‘Ch Darker colors indicate intensity.
\/Pa'rtnerS 60 All items in this battery were split sampled.



Tihere s solidi support fiem persuadanle: Veters oni PolICIES | rnle
riehanilitation;, reguired nealth)cane contrkutions remflarge

corperations, and stem cell researnch With CORLrols:

Here are some proposals legislators may make in your state. For each one please tell me if you would strongly favor,
somewhat favor, somewhat oppose, or strongly oppose that potential legislation. PROBE: Do you strongly favor, somewhat

favor, somewhat oppose, or strongly oppose that potential legislation?

Percent Favor:

: L 69%
Juvenile rehabilitation 69%
64%
Fair Share Health Care
Prohibit pharmacists from
refusing prescriptions
68%

Boycott companies in Sudan

Stem cell research

Lake
\*/ Research B Republicans M Persuadable Voters M Democrats

Partners 61 All items in this battery were split sampled.



» In the end, our base supporters strongly support the Darfur and auto-
emissions proposals, while Republican and persuadable voters are less

sure about those policies.

» Our base also supports the immigration proposal, but persuadable and
Republican voters oppose it.

’ Lake
Research

NZ;
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